
HOW TO 
INCREASE PARTY 
BOOKINGS IN YOUR FEC.



As a business owner or manager, you know that today’s customers are 

continuously looking for convenient options to make their day-to-day easier.

An online booking platform provides a simple path for guests who prefer to 

book their parties directly through your website. By offering online bookings, 

your customers can book when it suits them, and frees up your staff to focus 

on other tasks where their talents are better placed.

We have put together 8 tips and techniques to help you increase 

your online bookings - along with your revenue!
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BOOKINGS is the modern online reservation solution for 

your entertainment venue that allows guests to book parties 

and events, any time of the day. We’ve created a streamlined 

customer experience, which starts online and extends to the in-

store check-in.

Our new process is fast and stress-free for hosts and guests, 

ensuring everyone gets to the party room faster, and as part of 

TOOLKIT, it’s seamlessly integrated with SALES and REPORTS.

Your team get to focus on serving the events, and guests spend 

more time having fun. BOOKINGS is simple, fast, beautiful.

Keep reading for our tips on increasing party bookings!

Accept online party bookings 24/7.

Seamless integration with SALESTM and REPORTSTM.

Cloud-based, no double-handling of data.

Modern reservation experience, optimized for mobile.

Easily upsell products, or offer exclusive online deals.

Simple barcode scan simplifies and speeds up check-in.

Easily handle groups of any size.

PCI compliant and secure hosted checkout handled for you.
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Remember it isn’t just enough to install your online booking 

platform. If you want to maximize your sales, it’s important 

to make it very clear that your FEC is accepting online party 

bookings and to continue promoting it over time.

The very first thing that a visitor to your website should see is 

a big call-to-action button that says ‘Book Your Party Online’. 

The more they see that you offer online party bookings, 

the more likely they will remember you when it comes to 

booking their next birthday party! 

Add this message to your website, your newsletter, your 

social media channels, any hand-outs you distribute to 

guests, on the back of your play cards, everywhere you can!

Make it loud and clear that 
you offer online bookings.

Tip #1
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If you have just started accepting online bookings, one of the best ways to 

spread the word about your new service is by reaching out to your existing 

customers and letting them know, don’t just assume they’ll find it next time 

they visit your website. Make it part of your staff’s protocol to mention the 

ability to book parties online during transactions or customer conversations.

Incentivize them to book online by offering an exclusive discount or 

upgrade, rewarding their loyalty and inviting them to try the new system. 

Announce your online booking feature on Facebook, Twitter, and any other 

social media channels you maintain. Regularly post updates to remind 

people that you they can book their parties online at any time! 

Tell your existing customers about it.Tip #2
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Make sure to change your voicemail and on-hold message to mention that customers can now 

book their parties online, 24/7. You’ll be surprised how this will help reduce your phone support. 

Most people prefer to view, compare, and buy online. They’ll be thrilled at how easy it is. 

You will continue to get requests for pricing, availability, and general inquiries via email. Add a link 

to your booking page in your email signature, so customers know where to go once their questions 

have been answered. Make sure to add this information to your marketing collateral too.  Flyers, 

brochures or simple handouts, make sure to tell people they can book online, and if you can, list an 

easy to remember address - for example thefunhouse.com/bookings.

Less phone calls, support and manual bookings means more time to focus on your operations.

Update your on-hold message, voicemail & email signatures.

T
ip 

#3
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“Since we incorporated BOOKINGS it has 
helped us tremendously. BOOKINGS has 
saved us a lot of time with its easy online 

birthday event scheduler. Setup and training 
with the staff was great. It has always been 
a pleasure working with EMBED’S excellent 
staff. There is nothing that they don’t know!”

Cindy Chen, Assistant Manager

Chinatown Fair Family Fun Center
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It’s more cost-effective for your business to take online bookings than it is to manage bookings 

by phone, email or in-person. These conventional booking mechanisms require personnel 

to attend to calls, emails and inquiries. Freeing up your staff to focus on guests will increase 

customer satisfaction, along with your bottom line.

One great way to encourage your customers to book their events online is to reward them. 

Whether you offer a small discount, a freebie, or some extra credits for the party group, providing 

clear benefits can incentivize your customers to make additional purchases.

Reward customers that book online.

T
ip 

#4
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Special offers drive customers to your door, and an online booking platform provides 

an easy way for you to market them. By offering deals that are only available online 

you’ll not only give your guests a reason to visit your website to have a look, but it 

encourages them to make their purchases online rather than in-store where they can 

be automatically offered party add-ons during checkout.

Display your online deals on your website homepage, in-store TV displays, e-newsletters, 

social media, and any other customer touch points.

Offer great deals that are only available online.

Tip #5

9



“BOOKINGS has helped us acquire new 
customers who prefer to do their research.  
Our guests love being able to explore party 

options and book online.”

PJ Lahey, Owner

Lahey’s Family Fun Park
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Online booking solutions like BOOKINGS introduce upselling into the 

checkout process, allowing you to offer additional items to customers 

who might not have come across them otherwise. Never miss an 

opportunity to accommodate all your guests’ needs by offering add-ons 

and extras, from birthday cakes and party food to decorations and even 

extra credits. Offer these extras in your online checkout at the time of 

the party being booked. It’s just another advantage of online booking 

platforms, and another way to help to increase sales.

Upsell add-ons with your party packages.

Tip #6
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Email marketing continues to be one of the most 

successful ways to communicate your message, 

because by being on the list people are saying they 

want to hear from you. Your list is not only a powerful 

marketing tool to advertise your online booking 

feature, but you can use your online booking system to 

help grow your customer mailing list! When you make 

bookings over the phone or in person, you typically 

don’t ask for an email address, but with an online 

system an email is required to complete the booking 

process. Use this mailing list to stay in touch, send out 

regular updates about special offers for parties and 

events as well as new games and any other news you 

may have.  

Make sure to send emails out to customers who have 

birthdays coming the following month.  Remind them 

that you know how to throw a great birthday party and 

encourage them to book online!

Take advantage 
of email marketing.

T
ip 

#7
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How do you get your website found? The reality is that competitive website 

SEO (search engine optimization) can benefit from the help of a professional, 

but there are some items you can take advantage of on your own.

Make sure you’re using good URLs.  

This is the name of your page, for example: thefunhouse.com/book-parties-online.  

This gives both website visitors and Google good information as to what your 

page is about, which does play a small role in how your page ranks in search.

Do your keyword research.

You’ll want to include specific words in your page content and meta-data (the 

content that search engines use to index websites), that describe your party 

booking feature in detail.  Include your location specifics and attract customers to 

take notice by including words such as ‘discounted’ or ‘exclusive online deals’.

Use proper heading tags in your pages.

The HTML Heading 1* tag plays an important factor in telling search engines 

what your page is about.  For example, instead of using the heading ‘Booking’ 

use something like ‘Book Your Birthday Party Online at The Fun House Family 

Entertainment Center’.

Use Alternative Text on your images

The Alt text attribute* describes an image and helps search engines index them.   

Alternative text can also be keyword rich to help your SEO.

* Your webmaster, or the person managing your site should be familiar with basic HTML tags and attributes.

Make sure you can be found in a search.Tip #8
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Contact one of our sales team today to learn about BOOKINGS*, 

and start increasing your revenue through online sales!

*Sales team can inform you on availability of BOOKINGS in your region.

Learn more about BOOKINGS and TOOLKIT at embedcard.com.

UK & Europe
+44 (0) 1225 808 476 

salesUK@embedcard.com

Middle East & Africa
+971 (4) 435 6331 

salesME@embedcard.com

North & South America
+1 469 521 8000 

sales@embedcard.com

Australia
+61 (0) 8 9340 0100 

salesAP@embedcard.com

Asia Pacific
+65 3159 0771 

salesAP@embedcard.com
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